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CAG (Conagra, Inc.) NYSE
28-Jan-2010
) CAG (Daily) 22,88

@ StockCharts.com
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ACT II

IPop up some family fun with ACT II microwave
lpopcorn! ACT II is fun to share with the family

nd delivers consistently great popcorn at a true
alue.

eaturing classic microwave varieties and great
innovative flavors, ACT II has it all. Count on ACT
188 pro‘ducts for light, fluffy, tasty popcorn every
‘Fime..

Banquet
kor 50 years, Banquet has been making the
[familiar foods that families love. From Salisbury
lpteak to crispy fried chicken and turkey pot pies
[to chicken breast tenders, you can always count
lbn Banquet to provide consistently good taste at
lp great value.
[Banquet products include frozen dinners, pot
ies, fried chicken, chicken nuggets, tenders and
[patties, Banquet wings, Homestyle Bakes, and
rock-Pot® Classics.!

E2#A(E+4/,%%#

IChef Boyardee provides the taste that kids crave
land the satisfying food parents feel good about
serving. Enjoy the fun, feel-good, simple treat
fthat keeps mealtime harmonious. Choose from a

ariety of flavors of canned pasta, microwaveable
icups and bowls, pizza, and dinner kits—family
favorites to serve anytime.!

David Seeds
For 80 years, DAVID has roasted some of the
highest-quality sunflower seeds in the business.
DAVID Seeds meet consumer needs for taste,
convenience, portability, nutrition, and variety
while consistently delivering the best in product
quality, innovation, and distribution.
DAVID Seeds are available in a wide array of
flavors and snack products sold in convenience
stores; grocery chains; and club, mass, and drug
stores nationwide. Convenient Bags, Tubes,
[Travel Cups, and Team Buckets packed with
single-serve seed bags allow time-starved
consumers to grab a bag of DAVID and snack on
the go. Pick up a bag of DAVID Seeds today and
"Eat. Spit. Be Happy."!

Egg Beaters
Egg Beaters. The egg perfected™. Now
consumers can enjoy the eggs they love
whenever they like. Made from real eggs, Egg
Beaters offers the great taste and protein of shell
leggs, without all the fat, calories, and cholesterol.|
Enjoy original Egg Beaters or try one of our
seasoned varieties. Egg Beaters Garden
IVegetable, Southwestern, or Cheese & Chive
\varieties contain real vegetables, cheese, and
special seasonings for simple, easy omelets or
scrambled eggs anytime. Egg Beaters egg whites
are a convenient alternative in baking and
cooking.!

B+7,C#2H04'%$C#$2"&*4'J?$%N0O4"J!

Fiddle Faddle
Fiddle Faddle® is a fun mix of perfectly popped
popcorn and the tempting tastes of creamy
caramel and rich butter toffee. Available in two
fantastic flavors, Fiddle Faddle products are a
imouthwatering treat for the whole family made
with real butter, sweet candy coatings, and
genuine Midwest popping corn.!

Gilroy Foods

Gilroy Foods is a leading supplier of vegetables,
garlic, onions, and capsicums to food
imanufacturing and foodservice companies. It
produces a full line of specialty products,
including such recently pioneered ingredient
solutions as Controlled Moisture (CM)™

‘egetables, a lower-moisture frozen vegetable

ith the color and flavor of fresh, and
GardenFrost® Purees, which use our proprietary
Softfrozen™ processing technology to deliver
peak vegetable flavor in a product that's
lextremely easy to work with. For maximum
quality, dependability, and consistency, Gilroy
Foods manages the entire sourcing process—from
seed development through customer delivery.!
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Healthy Choice

\With Healthy Choice, you can enjoy a more
lhealthful lifestyle without giving up the flavorful
{oods you love. Our chefs create delicious foods
hat meet or exceed the highest nutritional
standards. It's the reason Healthy Choice
products are certified by the American Heart
IAssociation. From savory soups to great-tasting
meals and snacks, consumers can find Healthy
IChoice throughout the grocery store and feel
confident that they're making smart decisions
labout what they eat. Healthy Choice products
include: Healthy Choice frozen dinners and
lentrees, frozen novelties, canned and
microwavable soup, and bread.!

J.M. Swank
.M. Swank is a premier food ingredient
distributor and service provider to all segments of
the food processing industry. In addition to
providing customers with access to and delivery
of quality ingredients, the company puts its
national distribution centers and strategically
located regional warehouses to work to create
flexible, customized distribution solutions for its
many food manufacturing customers.!

Kid Cousine
Kid Cuisine serves up real meals your kids will
really eat, and features kid favorites such as All
Star Chicken Nuggets, Cheese Pizza Painter, and
[Twist & Twirl Spaghetti with Mini-Meatballs. With
real ingredients, such as white-meat chicken and
real cheese, it'll nourish their growing bodies and
warm their hearts—and yours. Look for Kid
Cuisine® in your grocer's freezer aisle.
Real kids. Real meals. Real smiles. Kid Cuisine.!

La Choy
La Choy has created authentic and easy-to-
prepare Asian foods for more than 80 years. Our
flavorful sauces, Asian-style vegetables, crunchy
chow mein noodles, complete meals, and frozen
legg rolls are convenient and delicious ways to
ladd variety to your everyday meals. Let La Choy
ishow you how to put together an exciting and
lauthentic-tasting Asian meal in no time at

Manwich
Mealtime is always fun with the rich, robust flavor]
lof Manwich Sloppy Joes. Ready in less than 15
minutes, Manwich is a quick and easy one-pan
meal the whole family loves. Make tonight a
Manwich night! Manwich is available in three
lgreat flavors—Original, Bold, and Barbecue.!

Orville Redenbacher’s
Orville Redenbacher's Gourmet Popping Corn is
fthe perfect snack to share with the family, and
it's available in Movie Theater Butter, Butter,
Butter Light, Smart Pop! 94% Fat Free, Kettle
Korn, and many other great flavors. Orville
Redenbacher's is light, fluffy, tender, and
delicious every time, with few unpopped kernels.
Orville Redenbacher's is made with 100% whole
igrains, and most varieties have zero grams of
trans fat per serving.!

Pam
For more than 45 vyears, PAM has made|
leverything from stovetop cooking to baking and
grilling just plain easier. PAM works not just on|
the baking pan or the cookie sheet, but also on|
ispatulas and mixing bowls. With PAM, dishes just
lcome out better.

Reddi-Wip
Make every day special with the great taste of
Reddi-wip. Made with real cream, dessert just
isn't dessert without Reddi-wip. Available in
original, extra creamy, fat-free, and chocolate.
Remember—it's not ready 'til it's Reddi.

m Jim
[Slim Jim is a convenient, one-of-a-kind snack

ith the intense flavor and snap that consumers
love. Slim Jim's unique combination of spice and
jattitude is captured in its advertising,
lsponsorships, and promotions. Slim Jim is the No.!
1 brand of meat sticks and is available in a

ariety of flavors of meat sticks, beef jerky, beef
isteak, and beef and cheese. Snap into a Slim Jim!

Van Camp’s
\Van Camp's—"America's Original Bean"—has
been making delicious beans for more than 140
years. When looking for a tasty and satisfying
bean dish, try one of Van Camp's three different
styles. Van Camp's Pork & Beans, the No. 1 brand|
in pork and beans, is clearly America's favorite.
\Van Camp's Baked Beans are slow cooked to
perfection using quality ingredients. Don't forget
tthat Van Camp's Beanee Weenees—portable and
ready-to-eat—are an ideal snack. For the perfect
icomplement to any main dish, or even alone,
beans from Van Camp's are a real treat.

Wesson
Pure Wesson Cooking Oils have been at The Heart]
land Soul of Good Food for 100 years. Pure
\Wesson Cooking Oil provides fried foods with a
crispy, golden outside and a juicy inside, while
allowing the cook's own seasoning to shine
through. Great chefs agree and recognized
\Wesson with the American Tasting Institute's
Gold Medal Taste Award in 2001. The Wesson
family of oils has grown to include:

* Canola Oil—an oil naturally low in
saturated fat

*  Corn Oil—for those who like the great
taste of corn

* Best Blend—a great oil for frying with the
added benefits from canola oil

* Vegetable Oil—a soy-based product

IAll Wesson oils are highly purified and contain
zero grams of trans fatty acids per serving. The
Pure Wesson family of oils not only is terrific for
frying foods, but also is excellent in any recipe
that calls for a vegetable oil, including salad
dressings, cakes, and cookies. And, of course, all
products are naturally cholesterol-free.

www.Iacho;.com..

D)+, (-$.#,$I0(124(35045(6+.(*+,(37.289%#(882.,897 &4 $)))

((PC(

Henderson State
13ED@"**IF5,270)!



-$.4#.$10(1$/0428(2

1/07#08S$#| C+=(BIA#.A(b/ | BY3>(1$/04282S
(
1-#)%G- Bt
CISIKH=#$.S | !

! B., +$K(F,/$%(@+, A{0&+
P'%IG#$!E"&*.|QYADAR#S-)IH ' T)#%0$%4)! -$C #/2#%(A+C72(+$(l°g(8
=" )%-I'PH_aH$*I'21 QSoK;! *1+)--)#1-5$%! TL_d ; .
20TWMIC;;14'J7$% ,)*19%8) LUS2IE"&!") T)4$G)! ?&<#’2&A&#%(972&$m&+
WIR'+$44'14'J7$%,)*0
|
H$#N!130!@'&=lie6! d!PKL.IM#)* \W!K8)4!e #)4-'#
\'59!EO!H)5# WRIdIPELIWIKS)4IZM
@+)#-1EO!155#7)arodIK8)41ZMr 218 yossoise. | | @, +%7C.(#E/00
1968#)\O16$IS=BIFAIIMA)*'21P'06*=J)# E"&H [/CD(+A(2C(0#
14'--IKOI3)**)Qlc<HI HOIZM. IR#)$*£H)# !

!
F)$>%)*)* D
!

L?2?'#-=%,-,)D
|
E2/$$#0(E2#CD&SKS -5+, KIS&C(K,+1(?
! -$C, #128$K (%ott=/$%(A+, (", &</.#(0/9#0(", %7C.2
V)**12)'20)1&,%,%G!'=-14+)4$=*)1"21)4'%'J 4! N,+A&$K(?#/O.?(C+$2C&+72$#22

4'%&,-,"%*0!
!

P'%SCHSI7#T,&)*1$!1,&) 1#$%G)!'214'%*=J)#12"&!

N,+"&$K(A++%2#,<&CH#(R#C.+,
!
!

|G"&*!$T$,O$+O)!$-!$0J'*—!$%N!G#'4)#N -'#)0 R5#)$-D
' !
-$C #/2&$K(E+="#.8.8+$
b#K70/.&+%2
; Henderson State
D)+, (-5.#,$10(12#(35045(6+.(*+,(37.2896#(882.,897 &4$))) HEH¢ 13ED@"*IF5,220)

H#/%08.$2

B9)4)%-1%)111-5$- 15381512 - T)#1%6)G$-, T)!)22)4-1'%1-5) 15 4>I$%&), -+1¥=+* & $# )*!

Healthy Choice Shatters the Winter Mealtime Rut With 11 Delicious New Frozen Entrees!
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Peter Pan” Peanut Butter and Kimberly Williams-Paisley Announce "Pack a Peanut Butter Sandwich Day" to Fight Child Hunger!
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ConAgra Foods Reports Strong Second-Quarter EPS Driven by Excellent Consumer Foods Growth; Full Year EPS Guidance
Raised
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ConAgra Foods Announces Details of Fiscal 2010 Second-Quarter Earnings Release and Conference Call
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CAG (Conagra, Inc.) NYSE

®StockCharts.com

28-Jan-2010 Open 23.01 High 23.14 Low 2268 Close 22.74 Volume 3.7M Chg -0.14 (0.61%) v
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™ CAG (Daily) 22.74
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DIRECT COMPETITOR COMPARISON

CAG HNZ KFT NSRGF.PK Industry
Market Cap: 10.08B 13.77B 40.82B N/A 284.81M
Employees: 25,600 32,400 98,000 N/A 1.35K
Qtrly Rev Growth (yoy): -2.40% 2.50% -5.70% N/A 11.90%
Revenue (ttm): 12.56B 10.10B 40.31B N/A 387.33M
Gross Margin (ttm): 25.05% 35.34% 34.85% N/A 29.35%
EBITDA (ttm): 1.67B 1.798 6.27B N/A 37.74M
Oper Margins (ttm): 10.67% 14.91% 13.41% N/A 8.13%
Net Income (ttm): 777.40M 874.46M 2428 N/A N/A
EPS (ttm): 1.726 2713 1.695 N/A 0.28
P/E (ttm): 13.17 16.08 16.32 N/A 17.44
PEG (5 yr expected): 112 251 223 232 1.46
P/S (ttm): 0.81 1.38 1.03 N/A 0.79

HNZ = HJ Heinz Co.
KFT = Kraft Foods Inc.
NSRGF.PK =

Industry = Processed & Packaged Goods
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